
欧亚国际花园及戶外生活用品线上博览

EurAsia Furniture & Interiors Online Expo 

EurAsia Garden & Outdoor Living Online Expo 

欧亚国际家具及家居装饰线上博览

Permanent Online Platform



“Online Expo” – Marketing Analysis

Under Covid-19, Are you facing such dilemma？

✓ Only online expo oriented to furniture market .

✓ Searching for a potential buyers in EAFOX.

✓ Open up the customer group, not only keeping the 
existing business network.

➢ The market supply is uneven, several manufacturers are excess in 

production capacity, but some still having resources for extra order. 

This is lowering the production efficiency , foreign buyers urgently 

to open up market with new suppliers.

➢ To reduce the risk, production companies only have business with 

existing customer groups. Lack of new business partners are not 

benefit to the development of enterprises.

➢ The mark down of sales price , with the increased price in raw 

material, making the revenue significantly decrease.

EAFOX is the 
best solution?



“Online Expo” – Marketing Analysis

Physical exhibition can be reopened？

Participating in physical exhibitions is always the direct way for

enterprises to search for the overseas business partners, which

increasing their reputation and image at the same time. In

2020, many enterprises are facing the dilemma. The public

health precautions, including the travel restriction and flight

control, and transportation barrier., making the traditional

market more difficult to maintain the business volume. Most

of the exhibitions event are forced to suspend or cancel,

existing marketing strategies are no longer be effective.Postponed to June 2022

Cancelled

Though some fairs comeback due to travel restrictions and coronavirus of infection, 
online sourcing is still preferred by international buyers. 



“Online Expo” – Marketing Strategy

Under Covid-19, the market demand in foreign market still high. 

中国厂商
销量增加

采购渠道Source of 
products 

批发商 / 

进口商

中国家具工厂 成品需求增加

海外当地生产
国外对家具材料需
求增加，中国材料

工厂销售上升

需求上升 网店 / 
实体店

因疫情，外国人旅游

开销减少，反而对

家居用品需求增加

Foreign target 
buying group 

Pattern of 
purchasing 

因封城，网购消

费模式更为普及

网店/实体店的

主要进货来源

“Online Expo” – Marketing Strategy

Under Covid-19, the market demand in foreign market still high.  

Increase in 
sales 

Purchasing
Source of 
products 

Wholesalers/ 
Importers

Furniture 
Factory in Asia 

Increase in 
demand for 

final products

Local 
manufacturers

Foreign factories source 
for more furniture 

components in Asian 
enterprises.demand Online /

Physical shops

“Stay home” is the new 

social phenomenon, 

which lead to the 

increase in demand for 

home furniture and 

necessities. 

Foreign target 
buying group 

Pattern of 
purchasing 

Due to the lockdown 

of some cities, online 

shopping become a 

new normal 

Wholesalers/ 

Importers are their 

main source of 

purchasing 



“线上博览” --市场分析

2021线上展仍是必然趋势？！

B2B线上平台不再是新鲜事，

而是新趋势！

根据当下的消费模式及工作模式，线上展会是时下的发展趋

势，也是寻找商机的 “最佳平台”。

为了让企业能够在逆境中继续寻找商机，我司将利用网络的虚

拟空间进行展览和贸易活动，包括线上展示参展商及其产品信

息；线上让买家浏览产品；线上完成商业交谈和磋商等等。

每当采购季节，总有欧洲买家需来中国和东南亚采购，但在疫

情等不可抗力的因素下厂商与采购商均不能透过实体展直接洽

谈，错失商机。若疫情无法解决和根治，此情况可能会延至

2021年上半年，继续影响多地贸易发展；随着网络多媒体技

术的不断完善，线上展会打破了地域和时间的局限性，不仅为

参展商提供更多新的商机，也为采购商带来更多的实惠和便利。

阿里巴巴是国内B2B最成功的例子，证明了线上
商务是被各界认同及接受的，而EAFOX是为

家具行业“量身定制”的B2B线上平台，

协助企业更集中，更有效地寻找对口买家

犹如疫情下，各大B2C电
商平台(如亚马逊、

淘宝、京东、抖音) 成为

热门的买卖模式

“Online Expo” – Marketing Strategy

“Online Expo” still the main stream in 2021 and even in 2022?

B2B Online Platform
Gonna be the new trend！

As we see the changing in purchasing pattern and working 

environment, Online expo will be the new trend, which making a best 

platform for  B2B activities. 

To help those to open up the business  under the economic recession, 

we have made use of the virtuality on internet, to organize a trading 

event. Exhibitors can have the online display for the coming new  

products, which buyers can the chance to search for and talk with the 

exhibitors on the platform. 

Under Covid-19 issue, manufacturers and buyers are no longer able to 

meet in traditional fairs for the direct networking. If the spread of 

epidemic is getting worse, and may last to the first half year in 2021.  

The advancement of the internet and multimedia overcome the time 

and geographical limitation, beneficial to the bilateral 。

Alibaba is the most successful example for the 
B2B trading, showing online business is workable 

and reliable. EAFOX is the custom-made B2B 
online platform, for enterprises to efficiently find 

our their target groups. 

Under the epidemics, B2C 
online platform (e.g

Amazon, Taobao, Tiktok) 
become the hot trend in 

purchasing. 

https://www.baidu.com/s?wd=%E5%9C%A8%E7%BA%BF%E5%B1%95%E4%BC%9A&tn=SE_PcZhidaonwhc_ngpagmjz&rsv_dl=gh_pc_zhidao


“线上博览” -- 市场分析

如何寻找 “潜力买家”？

主办方将邀请全球对口买家，除了来自普及化的欧美买

家、还包括澳纽、中东、东南亚，以至北非、南美洲等

地区到平台与新供货商洽谈。

有新设计？想发布给新买家 ？

欧洲国家

疫情下，欧洲的购买力完全没有减弱。相反，在家工作令欧洲人

更重视居家品味，令各类民用、办公家具需要大增，日常消费渐

渐改为电商模式。

總人口：超過5億

每年家具消費金額：

高達320億美金，佔全球五份之一

“Online Expo” – Marketing Strategy

How to find out the potential buyers?

Organizers will invite global buyers, not only from

Europe and US, but also Australia, Middle East, South

Africa, and South American countries.

Want to release for new design?

EUROPE

Under Covid-19, the purchasing power from Europe does not 

reduced. Changing to “ Work From Home” lead to the increasing 

demand for home and office furniture, daily consumption move to 

online platform. 

Population：over  500 millions

Annual consumption in furniture：

Over US$ 32 billions (1/5 of the global consumption)



“EAFOX” – Introduction

Organizers Profile

EurAsia
Furniture 

Materials & 
Manufacturin

g Supplies 
Online Expo

Euro-Asia 
Furniture & 

Interiors 
Online Expo 

Euro-Asia 
Office & 
Contract 

Design Online 
Expo

Since its founding in 1998, RACING CHAMP EXHIBITIONS GROUP devotes to assisting the development of 

global market for all Chinese enterprises. Building a bridge for business enterprises between Chinese and 

foreign countries, Racing Champ provide comprehensive and wide range of services in helping exhibitors to 

join various well-known exhibitions in furniture, accessories, decoration, hardware, houseware and gifts. 

Consist of 4 parts, including Home furniture, Office Furniture and Hardware

supplies. It is a professional B2B platform organized by Expo Business

Solution LLC（EBS), which supported by furniture association in Europe and

South-east Asia, targeting at European and South-east Asian market.

Expo Business Solution LLC (EBS) is an exhibition company for more 

than 9 years’ experience. They are professional in organizing and 

implementing one-stop B2B activities, including exhibition 

organization, national conference and stand construction. EBS also 

organizes different exhibitions in Russia, Poland and other European 

countries, as well as UAE. EBS aims at assisting enterprises for business 

expansion, which is your reliable partner. 

Besides , foreign sales agent from Indonesia, Singapore, Sweden and 

British, assisting in recruitment and advertising. Higher exposure and 

attract much more buyers. 

EBS General Manager：Dudyreva Viktoria
Organizers

Sales 
Agents



“EAFOX” – 展会简介

线上8大功能：唯一具备APP操作 的线上平台

展品照片/ 简介视频

上载80张展品照片、3条影片

手机APP / 网页 同步

买卖双方离开办公室，也可用App 
随时随地，随意查询、洽谈

视频通讯

透过相关软件连线多人视频

网上留言

专人针对性回复及解答服务

主动联系买家

展商可主动联系已登记的买家

家具专业产品分类

快速寻找对应供应商

买家配对及线上座谈会

协助找到针对性目标市场

展后提供买家讯息

辅助查询观众信息

“EAFOX” – Introduction

8 Functions: The only one online platform with APP functions!

Product Photo/Video

With 80 photos and 3 Videos

With APP/Desktop version

Participants may use APP for contact, 
at anytime and any place

Video Meeting

Connect in a video conference

Online Enquiry 

Leave messages with exhibiters

Community

Discuss different topic in the community 
area and allow all to share opinion

Furniture Product Category 

Help buyers much easier to search 
for the target suppliers

Business matching & online 
conference

Assisting in searching for target 
groups

Searching buyers information 
Assisting in providing relative 

buyers information, and exhibiters 
can contact directly

Exhibiter Buyer



“EAFOX” – 展会简介

线上优势

4.  欧亚协会合作：“接地气”线上展

由欧洲EBS集团主办的专业家具线上展，有别其他
线上展：欧洲人运营，迎合欧洲买家习惯使用；并
结合亚洲东南亚协会，透过两大市场合作，提高市
场交流频率

1. 综合欧洲各大实体展市场

以往开拓东西欧和东南亚市场需分别参加俄罗斯
MEBEL 、马来西亚MIFF、越南VIFA及波兰展等实体
展，现在只需透过EAFOX线上平台“一石多鸟”

2. 因应买家提议搭建的B2B平台

疫情遍及全球，使当地欧洲市场停摆了半年，
各展会也无法举行，买家也不能亲身于亚洲或
中国等资源地采购；因此当地买家向EBS主办
强烈要求举办EAFOX线上展以解“燃眉之急”！

5.  即时视频洽谈, 增长效益

透过视像会议，执行线上 “实体展会"，参展商与买
家可即时面对面直接沟通，洽谈合作，体验与现场
推销大同小异的洽谈模式，展示展品

6.  在家办公，线上展被海外买家接受

疫情当下，欧洲企业都只能在家办公，线上展会可
随时随地进行沟通交流，不受天气恶劣、交通不便、
时间紧迫等影响
“在家办公，谈生意，做买卖，省时省力”3. 以极低成本，获取最大利益

✓ 无需现场参展人员，" 零” 差旅费
✓ 无需产品运输
✓ 无需展示展品物料

“EAFOX” – Introduction

Strengths 

4. Custom-made to Gcc, American and 

European markets
*Organized by EBS Russia, with branch offices in UK, 
Sweden, Indonesia and Spain
*Cooperated with European and Asian furniture

associations
*More fit to the common practice and  market 
demand for Europe

1. Integration of European furniture fair

People participated in different exhibitions to open up 

Eastern and Western European market, EAFOX  fulfill all 

needs in online expo

2. B2B event respond to local buyers

Under the epidemic, global trading nearly stop.  
Traders cannot reach the Chinese or Asian 
countries for sourcing. Buyers request  for  the 
online expo to have a platform for purchasing. 

5. Instant video conference for high effectiveness

*Video conference can let the exhibitors to have direct 
meeting with visitors, which with not be affected by the 
long distance.
*Practise as on-site conference.

6. Match with  "Home Office" style

* European companies change to "Home Office" under 
the epidemic

* Online expo can run at everywhere, even home.
3. Cost-effective

X shipping
X booth construction/display setting
X overseas expense (accommodation, meals, or transportation)



“EAFOX” – Introduction

Product Category ：Outdoor  vs Home

BBQ & Utensils 

Umbrella & Stands

Outdoor Furniture 

Garden Decoration

Garden Tools 

Camping

Sofa/ Sofa Bed

Dining Set 

Mattress

Classic Furniture

Home Deco

Living Room Furniture 

Bedroom Furniture 

Game Chair

Home 
Furniture 

Outdoor  
Furniture



“EAFOX” – 展会简介

B2B买家类别

进口商连锁商店设计师 批发商 电商零售商制造商

“EAFOX” – Introduction

B2B buyers 

ImporterChain StoreDesigner Wholesaler Online StoreRetailerManufacturer



“EAFOX” – 展会简介

多领域宣传，为企业招揽更多买家

✓利用东欧知名传媒杂

志大力宣传

- Mebel-news.pro 

- Furniture world 

- FABRICAM 

- Beatiful flats

- Beatiful houses  

✓来自俄罗斯、科隆、

巴黎、乌克兰、罗马

尼亚、马来西亚、阿

联酋、沙特、印尼、

越南、波兰等相关协

会合力推广

✓主办开设专业话题座

谈会，吸引专业买家

✓运用Facebook，

Instagram，

Twitter，

google等网络社

交媒体推广展会

✓以往展会资讯，包括

欧洲各城市，俄罗斯、

科隆、巴黎、乌克兰、

迪拜、沙特、罗马尼

亚、马来西亚、印尼、

越南、波兰等
欧洲中东东南

亚各展会数据

国际社交

媒体推广

当地专业

媒体宣传

国内外协会

合作 /  举办

线上座谈会

“EAFOX” – Introduction

Multi-Channel Promotion for Advertising Campaign!

✓Advertising on 
European furniture 

magazines

- Mebel-news.pro 

- Furniture world 
- FABRICAM 
- Beatiful flats
- Beatiful houses  

✓Association from 
Russia, Cologne, 
Paris,Ukarine, 
Romania, Indonesia, 
Vietnam, Poland. 

• Professional 
Conference 
organized by EBS, 
introduce EAFOX to 
buyers

✓Promotion on 
Facebook, Twitter, 

Instagram, etc.
Data from 

Southeast Asian, 
Middle East and 

European

Furniture and 
Furnishing Fair

Promotion on 
Social Media

Professional 
Overseas 

Media 
Support

Cooperation 
with overseas  

furniture 
association / 

Online 
conference



Racing Champ Exhibitions Group

Contact Us 


